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GSE/D-21 737
MARKETING

Time : Three Hours] [Maximum Marks : 80
Note : Attempt any Five questions.
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1. What is meant by Marketing ? Explain the importance of

marketing. 16
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2. What do you understand by Marketing Mix ? Explain the

factors affecting marketing mix. 16
foqa fagm @ oy @ wWHEA © 2 fawm famm W
guifad S 9T HRep/AEl hi AT SIS |

3. What do you understand by Market Segmentation ?
Explain the advantages of market segmentation. 16
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4. What is meant by Consumer Behaviour ? Explain the

buying process of consumers. 16
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What do you understand by marketing planning ? Explain
the significance of marketing planning. 16
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What do you understand by Marketing Research ? Explain
marketing research process. 16
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What do you understand by consumer products ? Why do
we need a different marketing approach for consumer
products and industrial products ? 16
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What are the different stages of a prdouct life cycle ?
Discuss the utility of product life-cycle to a marketing
manager. 16
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What do you mean by Product Mix ? Explain the factors
influencing the decision for change in product mix. 16
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What is meant by branding ? Explain the importance of

branding. 16
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