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MDE/D-21 4400
MARKETING MANAGEMENT
MC-101
Time : Three Hours] [Maximum Marks : 80

Note :

Attempt Five questions in all. Q. No. 1 is compulsory
with six short answer type questions of 4 marks each;
the answer of each part should not exceed 150 words.
Attempt any four questions out of the remaining seven
questions (each carrying 14 marks).
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Compulsory Question ( I aTE WvT)

1. Attempt all parts :

(a)
(b)
(c)
(d)
(e)
®

What is societal concept of marketing ?

Who has given the term ‘marketing mix’ ?

What is Internal Report System ?

What are the features of growth stage of PLC ?
When is it appropriate to use skimming pricing ?
Define publicity.
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How has marketing evolved over time ? Elaborate.
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How will you analyse economic environment for the

purpose of taking marketing decisions ?

form folg o9 % SEva @ o enfie AR W
forgeromn H9 HA ?

Why is marketing research required ? How is it carried

out ?
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What is the purpose and method of doing product

classification ?
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What are the considerations that influence advertising

decisions ? Discuss.
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7. What is supply chain management ? Why is it challenges
in Indian market ?
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8. How is direct and online marketing changing the market
scenario ?
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