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INDUSTRIAL MARKETING
Paper-BC-508

Time : Three Hours] [Maximum Marks : 80

Note : Attempt five questions in all. Question No. 1 is
compulsory. Attempt remaining four questions out of eight
questions.
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Compulsory Question ( AfaE q9T)

1. Explain the following in brief :
(a) Demand Forecasting.
(b) Target Marketing.
(c) Product Life Cycle.
(d) Meaning of selection of Industrial sales force.
(e) Industrial Marketing Organisation. (5%x4=20)
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Define Industrial Marketing. What are its characteristics ?
Also explain the difference between industrial marketing and
consumer marketing. 15
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What do you mean by Industrial Marketing Research ? What
are its objectives ? Explain the process to industrial marketing
research. 15
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What is meant by Market Segmentation ? Explain in detail
the bases for Industrial Market Segmentation. 15
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What is the meaning of Organisational Buying ? What are
the steps in the process of organisational buying ? 15
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What are the factors affecting the pricing decisions of
industrial marketer ? Also explain the pricing strategies used
in the industrial marketing. 15
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7. What do you mean by Logistics Management ? What are
the components of Logistics Management ? 15
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8. What is meant by Recruitment ? Explain various sources of
recruitment of Industrial sales force. 15
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9. Explain the process of Industrial Marketing Control. Also
describe the importance and limitations of Industrial
Marketing Control. 15
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