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GSQ/D-21 1023
RURAL MARKETING

(Marketing)

Time : Three Hours] [Maximum Marks : 80

Note : Attempt any five questions.
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1. What is Rural Marketing ? Describe in brief nature and scope
of rural marketing. 16
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2. What is rural marketing environment? Explain different
factors effecting rural markets. 16
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3. Define rural consumer behaviour and discuss importance of
studying rural consumer behaviour. 16
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4. Write short notes on :

(a) Rural market vs. Urban market.

(b) Market Segmentation. (8×2=16)
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5. Explain 4Ps model of rural marketing mix. In what way it is

important for business ? 16
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6. Explain the issues with regard to rural marketing of consumer

durables. 16
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7. Write a detailed note on personal selling in rural areas. What

are the qualities of good sales man? 16
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8. Explain the process of New product development in rural

marketing. 16

�	������ ���������� ����8���� ����������	�;������ ��< ����

��(�)��



9. What is the importance of marketing research in tapping rural
markets ? 16
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10. How Information Technology is helpful in improving
marketing of products to rural consumers ? 16
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