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MDQ/J-21 5607
RURAL MARKETING
MC-412
Time : Three Hours] [Maximum Marks : 80

Note : Attempt Five questions in all. Q. No. 1 is compulsory.
dy ikp 1'uk d mlkj nhfe, A 1°u I[;k 1 vfuok;
g A

1. Answer the following in brief :

(i)  What is the nature of rural market ?

(i) Why is it difficult to understand rural consumer
behaviour ?

(ii1) Discuss four points of difference between rural
market and urban market.

(iv) Why are new products failed in rural market ?

(v)  Why is knowledge of rural area important in rural
market ?

(vi) What is the significance of e-commerce in rural
market ? 6x4=24

furufyf[kir d I{ki e mlj nhft, %
(i) Xehk ctlj dn iNfr D;k g \

(i) xken.k miHWrk 0;ogk dk le>u e D;k dfBulb
virh g \
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(iii) Xken.k ckthy rFk uxjh; citlj e pkj virj crib, A
(iv) u; mRikn xieh.k ckelj e D;k vlily gir g \
(v) Xieh.k cktlj e xieh.k {ik dk K D;k egloi.k g\
(vi) Xeh.k citlj e b&del dk D;k eglo g \

“There are huge opportunities in Indian Rural Markets.”
Elucidate. 14
MHljrh; xieh.k ckeljk e vk IEHkouk, gkrh g A 0;K[;k
dift, A

“Rural marketing environment is very complex.” Explain
the statement with suitable examples. 14
Mxtef.k foi.ku 1;koj.k cgr tfiVy g A* mfpr mnkgj.&k Hjk
bl dFu dh 0;k[;k dift, A

Is it possible to segment the rural market for

washing machine ? If yes, what will be the bases for

segmentation ? 14

D;k ok "kx e'tu d fy, xieh.k cktlj dk foHifer djuk
IHo g \ ;fn g rk fo[k.Mu d D;k wiZlj gix \
With examples explain the various rural marketing

strategies being used by corporate to attract rural

consumers. 14

dkagVv Hjk xiet.k miHkDrivk dk widE'd dju d fy,
mi;kx dh t jgn fofdklu xief.k foi.ku j.kutfr;k dh mnkgj.k
Ifgr 0;k[;k dnft, A
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6. How will you go for media planning in rural markets ?
Will it be differ from urban market or same ? 14
Vi xief.k cktkjk e ehfM;k fusktu d fy, dlI t,x \ D3k
;0 uxjh; ckegh T fHlu gixk b Telu \

7. “Marketing of consumer durables is more difficult than

consumer non-durables in rural market.” Elucidate. 14

Mxtef.k cktj e miHiOrk fvdim) oLrvk dk foi.ku miHkDrk
xj&fvdim) oLrvk di ryuk e vi/d dfBu g A* 0;k[;k
dift, A

8. Why are farmers protesting against the recent measures

of Government for marketing of agricultural produce ?

Suggest some measures in this regard. 14
fdliu Rfk mit d foiu d fy, 1jdj d gy d mik:k
dk foji/ D;k dj jg g \ bl Bc/ e dN mik; I>lb, A
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