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RURAL MARKETING

MC-412
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Note : Attempt Five questions in all. Q. No. 1 is compulsory.

dqy ik¡p iz'uksa ds mÙkj nhft, A iz'u la[;k 1 vfuok;Z
gS A

1. Answer the following in brief :

(i) What is the nature of rural market ?

(ii) Why is it difficult to understand rural consumer

behaviour ?

(iii) Discuss four points of difference between rural

market and urban market.

(iv) Why are new products failed in rural market ?

(v) Why is knowledge of rural area important in rural

market ?

(vi) What is the significance of e-commerce in rural

market ? 6×4=24

fuEufyf[kr ds la{ksi esa mÙkj nhft, %

(i) xzkeh.k cktkj dh izÑfr D;k gS \

(ii) xzkeh.k miHkksDrk O;ogkj dks le>us esa D;k dfBukbZ
vkrh gS \
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(iii) xzkeh.k cktkj rFkk uxjh; cktkj esa pkj vUrj crkb, A

(iv) u;s mRikn xzkeh.k cktkj esa D;ksa vliQy gksrs gSa \

(v) xzkeh.k cktkj esa xzkeh.k {ks=k dk Kku D;ksa egÙoiw.kZ gS \

(vi) xzkeh.k cktkj esa bZ&dkWelZ dk D;k egÙo gS \

2. “There are huge opportunities in Indian Rural Markets.”

Elucidate. 14

^^Hkkjrh; xzkeh.k cktkjksa esa vikj lEHkkouk,¡ gksrh gSa A** O;k[;k

dhft, A

3. “Rural marketing environment is very complex.” Explain

the statement with suitable examples. 14

^^xzkeh.k foi.ku i;kZoj.k cgqr tfVy gS A** mfpr mnkgj.kksa }kjk

bl dFku dh O;k[;k dhft, A

4. Is it possible to segment the rural market for

washing machine ? If yes, what will be the bases for

segmentation ? 14

D;k ok¯'kx e'khu ds fy, xzkeh.k cktkj dks foHkkftr djuk

laHko gS \ ;fn gk¡] rks fo[k.Mu ds D;k vk/kj gksaxs \

5. With examples explain the various rural marketing

strategies being used by corporate to attract rural

consumers. 14

dkiksZjsV }kjk xzkeh.k miHkksDrkvksa dks vkd£"kd djus ds fy,

mi;ksx dh tk jgh fofHkUu xzkeh.k foi.ku j.kuhfr;ksa dh mnkgj.k

lfgr O;k[;k dhft, A
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6. How will you go for media planning in rural markets ?

Will it be differ from urban market or same ? 14

vki xzkeh.k cktkjksa esa ehfM;k fu;kstu ds fy, dSls tk,¡xs \ D;k

;g uxjh; cktkjksa ls fHkUu gksxk ;k leku \

7. “Marketing of consumer durables is more difficult than

consumer non-durables in rural market.” Elucidate. 14

^^xzkeh.k cktkj esa miHkksDrk fVdkmQ oLrqvksa dk foi.ku miHkksDrk

xSj&fVdkmQ oLrqvksa dh rqyuk esa vf/d dfBu gS A** O;k[;k

dhft, A

8. Why are farmers protesting against the recent measures

of Government for marketing of agricultural produce ?

Suggest some measures in this regard. 14

fdlku Ñf"k mit ds foi.ku ds fy, ljdkj ds gky ds mik;ksa

dk fojks/ D;ksa dj jgs gSa \ bl laca/ esa dqN mik; lq>kb, A
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