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Note : Q. No. 1 is compulsory and carries 24 marks. Attempt

any Four questions out of the rest, each carrying

14 marks.

iz'u la[;k 1 vfuok;Z gS] rFkk 24 vad dk gS A 'ks"k esa

ls pkj iz'u dhft, A izR;sd iz'u 14 vad dk gS A

1. (a) “Customers do not buy anything. They look for

solutions for their problems.” Comment.

^^xzkgd dqN ugha [kjhnrs gSa A os viuh leL;kvksa ds

fy, gy <w¡<+rs gSa A** fVIi.kh dhft, A

(b) What are the two factors in the Herzberg’s Two

Factor Theory of Motivation ?

gtZcxZ ds f}dkjd izsj.kk fl¼kar esa dkSuls nks dkjd gksrs

gSa \

(c) What is the meaning of ‘low involvement’ buying

process ? Explain with the help of examples.

^de Hkkxhnkjh* [kjhn izfØ;k dk D;k vFkZ gS \ mnkgj.k

lfgr mÙkj nhft, A
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(d) Briefly explain the concept of life-style.

thou&'kSyh dh vo/kj.kk dh laf{kIr O;k[;k dhft, A

(e) What is a subculture ? Explain with the help of an

example.

milaLÑfr D;k gS \ ,d mnkgj.k dh lgk;rk ls O;k[;k

dhft, A

(f) Who are the ‘late majority’ in the process of

diffusion of innovation ?

uokpkj ds izlkj dh izfØ;k esa ^nsj ls vkus okys cgqer*

D;k gaS \

2. Suppose that you have to buy a cell phone. What will the

possible stages in the buying process ?

dYiuk dhft, fd vkidks ,d lSy iQksu [kjhnuk gS A [kjhn

izfØ;k esa laHko Lrj D;k gksaxs \

3. What is Motivation ? How do the marketers use Maslow’s

Need Hierarchy Theory to motivate their prospective

customers to buy their products ?

vfHkizsj.kk D;k gS \ foi.kd vius laHkkfor xzkgdksa dks viuk

mRikn [kjhnus ds fy, izsfjr djus ds fy, ekLyks vko';drk

inkuqØe fl¼kar dk mi;ksx dSls djrs gSa \
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4. Can attitudes be changed ? How do the marketers work

on three components of attitude and device strategies to

change them to gain favourable attitude for their products ?

D;k fopkj cnys tk ldrs gSa \ foi.kd vfHko`fÙk esa rhu ?kVdksa

ij dSls dk;Z djrs gSa vkSj vius mRiknksa ds fy, vuqdwy eukso`fÙk

izkIr djus ds fy, mUgsa cnyus ds fy, dSlh j.kjuhfr;k¡ rS;kj

djrs gSa \

5. How do the subcultures fit into the culture of a society ?

How does understanding of the subculture facilities the

marketing of products ? Explain with the help of suitable

examples.

lekt dh laLÑfr esa milaLÑfr dSls fiQV djrs gSa \ milaLÑfr

dh le> mRiknksa ds foi.ku dks dSls lqxe cukrh gS \ mfpr

mnkgj.kksa }kjk o.kZu dhft, A

6. Write short notes on the following :

(a) Reference groups

(b) Family life-cycle

fuEufyf[kr ij laf{kIr fVIif.k;k¡ fyf[k, %

(v) lanHkZ lewg

(c) ifjokj thou&pØ A
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7. Explain the concept of opinion leadership. With lot of

marketing happening on the digital platforms, how are

the marketers using them to gain favourable product

endorsement from the opinion leaders ?

jk; usr`Ro dh vo/kj.kk dh O;k[;k dhft, A fMthVy IysViQkeZ

ij cgqr lkjh ekdsZ̄ Vx gks jgh gSa] foi.kd mudk mi;ksx jk; usrk

ls vuqdwy mRikn leFkZu izkIr djus ds fy, dSls dj jgs gSa \

8. What are various models of consumer behaviour and how

do they help in understanding the purchase behaviour of

consumers ? Explain any one consumer behaviour model

of your choice in detail.

miHkksDrk O;ogkj ds fofHkUu ekWMy D;k gSa \ os miHkksDrkvksa ds

[kjhn O;ogkj dks [kjhnus esa dSls enn~ djrs gSa \ viuh ilan ds

fdlh ,d miHkksDrk O;ogkj ekWMy dk o.kZu dhft, A
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