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MDQ/J-21 5606
CONSUMER BEHAVIOUR
MC-411
Time : Three Hours] [Maximum Marks : 80

Note : Q. No. 1 is compulsory and carries 24 marks. Attempt
any Four questions out of the rest, each carrying
14 marks.
1'u I[;k 1 vfuok; g] rRk 24 vd di g A "' e
I pk 1°u dife, A iR;d 1'u 14 vd dk g A
1. (a) “Customers do not buy anything. They look for
solutions for their problems.” Comment.
Mxigd dN ugh [khnr g A o viun lel;kvk d
fy, gy <<r g A Vi dife, A

(b) What are the two factors in the Herzberg’s Two
Factor Theory of Motivation ?

gtex d fidid 1.k f1%r e diul nk dijd gir
g\

(c) What is the meaning of ‘low involvement’ buying

process ? Explain with the help of examples.
"de Hixinkjh* [kjhn 1fd;k dk Dk vF g \ mnigj.k
Ifgr mlj nft, A
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(d) Briefly explain the concept of life-style.
thou&'kyh dh vo/lj.k di I{lr O;k[;k dift, A

(e) What is a subculture ? Explain with the help of an
example.
milLNfr D3k g \ ,d mnigj.k db Dgk;rk 1 05Kk
dift, A

() Who are the ‘late majority’ in the process of
diffusion of innovation ?
uokplj d 1l dh 1f@;k e "nj 1 wviu oky cger*
D;k g \

2. Suppose that you have to buy a cell phone. What will the

possible stages in the buying process ?

dviui dift, fd wkidk ,d ly iku [inu g A [ijin

i1fd;k e IHo Lrj D;k gix \

3.  What is Motivation ? How do the marketers use Maslow’s
Need Hierarchy Theory to motivate their prospective

customers to buy their products ?

vitij.k D;k g \ foi.kd viu IHifor xigdk dk viuk
miun [inu d fy, ifjr dju d fy, ellyk vio®;drk
inu@e f1%r dk mi;ix dl djr g \
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4.

Can attitudes be changed ? How do the marketers work
on three components of attitude and device strategies to

change them to gain favourable attitude for their products ?

D;k fopkj cny tk Idr g \ foi.ld vfHoflk e riu Avdk
ij dl di; djr g vij viu miink d fy, vudy eukoflk
ilr dju d fy, mig cnyu d fy, dlb j.kjunfr;k r;k
djr g\

How do the subcultures fit into the culture of a society ?
How does understanding of the subculture facilities the
marketing of products ? Explain with the help of suitable

examples.

lerit di ILNfr e milLNfr dI fiQv djr g \ milLNfr
di 1e> miiknk d foi.lu dk dI Ixe cuirh g \ mfpr
mnkgj . gk o.u dnft, A

Write short notes on the following :
(a) Reference groups

(b) Family life-cycle

fueufyflkr ij BF{Kr fVIRfGE fyfLk, %
(v) Intk leg

(c) ifjolj thoutpd A
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7. Explain the concept of opinion leadership. With lot of
marketing happening on the digital platforms, how are
the marketers using them to gain favourable product

endorsement from the opinion leaders ?

jk; urfo dh vo/lj. K dh 0;k[;k dife, A tMEWVY IyVile
ij cgr Mjh eld'Vx gk joh g] foi.kd mudk mikx jk; urk
I vudy miiin leFlu wir dju d fy, dl dj jg g \
8. What are various models of consumer behaviour and how
do they help in understanding the purchase behaviour of
consumers ? Explain any one consumer behaviour model
of your choice in detail.
mitkOrk 0;0gk d fofHlu eiMy D;k g \ o miHkDrivk d
[khn 0;00 dk [kjinu e dI enn djr g \ viut 1ln d
fdlh ,d miHkDrk 0;ogk ey dk o.lu dhift, A
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