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ADVERTISING
Paper–BC-406(i)

Time : Three Hours] [Maximum Marks : 80

Note : Attempt five questions in all. Question No. 1 is compulsory
carrying 4 marks each. Attempt four questions from the
remaining eight questions carrying 15 marks each.
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Write short notes on the following :

(a) E-advertising.

(b) DAGMAR Approach.

(c) Media Scheduling Strategies.

(d) Client Agency Relationship.

(e) Consumer Jury Method.

��(�����	�� ��� ���)	*�� �+*�,	�� ����	� -

.�/  �0��1	���

.�	/ DAGMAR� �2�$+�	
,	

����������		�
���
��� �������



����������		�
 �

.#/ %��3�	� �%�0�	�,	�� �,	�����	4�

.5	/ #�	��� ��
���� ��6�7�

.8/ ��"		
9�	� �:��� ���7�

2. Define Advertising. Discuss the nature and scope of
advertising.
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3. What do you mean by Ethical aspects of advertising? Why
is it essential to observe ethics in advertising?
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4. What do you mean by Advertising Appeals? Explain various
types of appeals with suitable examples.
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5. What do you mean by Advertising Budget? What factors
will you consider while deciding an advertising budget?
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6. What is an Advertisement Copy? Describe various types of
Advertising Copy with examples.
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7. What do you mean by Media Planning? Discuss various steps
involved in Media Planning.

%��3�	� ���	
��� �
� �	��	� 9�	� �	!���� ��>� %��3�	� ���	
��� %
�
�		�%�� ���"	&�� =�,		
�� ��� ==	�� ������

8. What is an Advertising Agency? Discuss various factors
considered while selecting an advertising agency.
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9. What do you mean by measuring Advertising Effectiveness?
Why is advertising effectiveness essential to evaluate?
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