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FUNDAMENTALS  OF  MARKETING

Paper–B-203

Time : Three Hours] [Maximum Marks : 80

Note : Attempt five questions in all. Question No. 1 is
compulsory. Attempt any four questions out of remaining
eight questions.
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1. Compulsory Question ��
������ �����

(a) Difference between marketing management and sales
management. 4

(b) Importance of modern marketing concept. 4

(c) Niche market. 4

(d) Difference between consumer products and Industrial
Products. 4

(e) Importance of Distribution Channels. 4

#�$ ���%	�� ��&'(� )*		� ��+�� ��&'(�  
�� �')��

#�	$ �	(����� ���%	�� ��,	�� �	�  �
��

#-$  	��	�&	.		��

#/	$ ��"		
0)	� �1�	�	
�� )*		� �	�2	
�-�� �1�	�	
��  
�� �')��

#3$ ��)�%	�  	4� 	
�� �	�  �
��
����������	�
 ��
�
�




����������	�
 �

2. What is Modern Marketing Concept ? Explain its usefulness

for developing economics. Give limitations.

�	(��������%	����,	�����5�	��	�����������	��	����*	�5��6*		

�
� ���� !���� ���	
�-)	� &)	!��� �� 	�7� &)	!��

3. What is Global Marketing ? Explain the impact of global

marketing. 15
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4. What are the objectives of Market Segmentation ? What

criteria are used for segmenting consumer market. 15
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5. What is buyer behaviour ? What is the nature of Indian

Consumer's buying behaviour ? 15
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6. “Packaging is an important part of the product offer.” Explain

and discuss why packaging is the 5th ‘P’ in marketing Mix.
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7. What are objectives of promotion ?  Explain various methods

of promotion. 15
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8. Is it necessary to formulate pricing policy ? What are the

different types of pricing policies ?
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9. What do you understand by Channels of distribution ?

Explain the various factors that influence the channel

selection. 15
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