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BBA/M21 24513
MARKETING MANAGEMENT
Paper-BBA-211
Time allowed : 3 Hours Maximum Marks : 80

Note : Attempt five questions in all. Question No. 1 is compulsory. Attempt
four more questions from remaining questions.
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1.  Explain the following :

frefafad 1 9uiF shifse

(i) Meaning of Marketing Mix faque fago =61 Ay
(11) Marketing Segmentation EISCEEICRET]

(iii) Classification of Brands e & YR

(iv) Buyer Behaviour YA SHTER

(v) Personal Selling IESEIEER

(vi) Types of Marketing organisation. a0 HTeT & Y&KR|

2. Define Marketing. Explain the nature and scope of Marketing.
foaur 1 qRefya ST | foqum &6t geRfa qean &= 1 9uie SN |

3. What do you understand by Marketing Environment. Explain its
components.
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4.  Explain the concept of Market Information System. What are its
components? What are the advantages of Marketing Information System?
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5. What is Product-Life-Cycle? What are the different stages in the Product-
Life-Cycle of a product.
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6.  What factors do affect the price determination of product? Briefly explain
the process of price setting in practice?
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7. Describe various levels of distribution. Discuss the role and importance of

distribution channels.
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8. What is Promotion Mix? What is the importance of promotion mix? Explain
factors affecting Promotion Mix decision.
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