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GSM/J-21 1568
MARKETING

Time : Three Hours] [Maximum Marks : 80

Note : Attempt any Five questions. All questions carry equal

marks.

fdUgha ik¡p iz'uksa ds mÙkj nhft, A lHkh iz'uksa ds vad

leku gSa A

1. What is Advertising ? Explain its importance in

marketing. 16

foKkiu D;k gS \ foi.ku esa blds egÙo dk o.kZu dhft, A

2. What do you mean by Communication Process ? Explain

advertising as a tool of marketing communication. 16

lapkj izfØ;k ls vkidk D;k vfHkizk; gS \ foKkiu dh foi.ku

lapkj ds la;a=k ds :i esa O;k[;k dhft, A

3. Give an overview of various stages of advertising

management process. 16

foKkiu izca/u izfØ;k ds fofHkUu pj.kksa dh laf{kIr O;k[;k

dhft, A
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4. What do you mean by Advertising Objectives ? Explain

different advertising objectives. 16

foKkiu mís';ksa ls vkidk D;k vfHkizk; gS \ fofHkUu foKkiu ds

mís';ksa dk o.kZu dhft, A

5. What is Advertising Budget ? Explain the various methods

of determining advertising budget. 16

foKkiu ctV D;k gS \ foKkiu ctV fu/kZj.k dh fofHkUu fofèk;ksa

dh O;k[;k dhft, A

6. What do you mean by Media Planning ? Explain

broadcasting media in brief. 16

ehfM;k fu;kstu ls vkidk D;k vfHkizk; gS \ izlkj.k ehfM;k dk

laf{kIr o.kZu dhft, A

7. Explain the factors influencing the selection of advertising

media. 16

foKkiu ehfM;k ds p;u dks izHkkfor djus okys ?kVdksa dk o.kZu

dhft, A

8. What do you mean by Advertising Agency ? What factors

should be kept in mind while selecting advertising

agency ? 16

foKkiu ,tsalh ls vkidk D;k vfHkizk; gS \ foKkiu ,tsalh dk

p;u djrs le; fdu rRoksa dks è;ku esa j[kk tkuk pkfg, \
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9. What do you mean by Client Agency Relationship ?

Explain the factors affecting Client Agency

Relationship. 16

xzkgd ,tsalh laca/ ls vkidk D;k vFkZ gS \ xzkgd ,tsalh laca/

dks izHkkfor djus okys rRoksa dh O;k[;k dhft, A

10. Discuss various ethical aspects of advertising. 16

foKkiu ds fofHkUu uSfrd igyqvksa dh O;k[;k dhft, A
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