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GSE/M-21 1436
MARKETING
Paper—Theory

Time : Three Hours] [Maximum Marks : 80

Note : Attempt any five questions. All questions carry equal
marks (16).
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1. Explain the emerging trends that will affect the future of

marketing.
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2. “The success or failure of a business depends upon the product
price policy.” Comment on the statement and explain the factors

which affect the pricing decision.
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3. Discuss the procedure of price determination of a product. What

are the various methods of pricing a new product?
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4. Explain different types of channels of distribution. Discuss the

various factors that influence channel choice.
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5. Discuss the nature and significance of channels decisions in
marketing a product. How do the companies go about selecting

channels?
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6.  Write notes on the following :
(i) Marketing Institutions.
(i) Role of the marketing middle-men.
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10.

What are objectives of promotion? Explain the various methods

of promotion.
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Write notes on the following :

(i) Advertising.

(i) Sales Promotion techniques.
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What do you mean by services of Marketing? Discuss the
specific features of services which distinguish them from physical

goods.
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Explain the objectives and features of International Marketing.
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