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MARKETING
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Note : Attempt five questions in all, selecting at least

one question from each Unit. All questions carry

equal marks.

izR;sd bdkbZ esa ls de&ls&de ,d iz'u dk p;u
djrs gq,] dqy ik¡p iz'uksa ds mÙkj nhft,A lHkh
iz'uksa ds vad leku gSaA

UNIT–I  (bdkbZ–I)

1. ‘‘Advertising sells the products’’. Do you agree with

this? Give reasons. Also explain the functions

performed by advertising.

^^foKkiu mRiknksa dks csprk gSA** D;k vki blls lger gSa\ dkj.k
nhft,A foKkiu ds }kjk fd, tkus okys dk;ks± dk o.kZu dhft,A

2. Explain various types of advertising.

foKkiu ds fofHkUu izdkjksa dk o.kZu dhft,A

UNIT–II  (bdkbZ–II)

3. What do you mean by advertising budget? Discuss

the steps involved while preparing advertising budget.
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foKkiu ctV ls vki D;k le>rs gSa\ foKkiu ctV cukrs
le; fy, tkus okys dneksa dk o.kZu dhft,A

4. What is Electronic media for advertising? Explain

its different forms with merits and demerits.

foKkiu ds fy, bysDVªksfud ekè;e D;k gS\ blds fofHkUu
izdkjksa dks xq.k&nks"k ds lkFk o.kZu dhft,A

UNIT–III  (bdkbZ–III)

5. Explain the marketing communication process.

Suggest some ways to improve the marketing

communication.

foi.ku lapkj izfØ;k dk o.kZu dhft,A foi.ku lapkj dks
csgrj cukus ds fy, dqN Bksl dneksa dk lq>ko nhft,A

6. Define Advertising agency. Discuss its significance.

foKkiu ,tsUlh dh ifjHkk"kk nhft,A blds egÙo dk o.kZu
dhft,A

UNIT–IV  (bdkbZ–IV)

7. What do you mean by media planning? Mention the

factors affecting media planning.

ekè;e fu;kstu ls vkidk D;k vfHkizk; gS\ ekè;e fu;kstu
dks izHkkfor djus okys rÙoksa dk o.kZu dhft,A
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8. ‘‘Advertisers must feel more responsibility towards

advertising’’. Comment and discuss ethical aspects

of advertising.

^^foKkidksa dks foKkiu ds izfr vf/d mÙkjnk;h gksuk
pkfg,A** foospuk dhft, vkSj foKkiu ds uSfrd igyqvksa dk
o.kZu dhft,A

UNIT–V  (bdkbZ–V)

9. Define Client Agency relationships. Discuss the

factors contributing to healthy client agency

relationships.

xzkgd&,tsalh lEcU/ksa dks ifjHkkf"kr dhft,A LoLFk xzkgd&,tsUlh
lEcU/ksa esa ;ksxnku nsus okys ?kVdksa dk o.kZu dhft,A

10. Write short notes on the following :

(a) Non-media advertising.

xSj&ehfM;k foKkiu

(b) DAGMAR approach in advertising.

foKkiu esa DAGMAR i¼frA


