
12298/K/414 P. T. O.

Roll No. ......................... Total Pages : 3

BCM/M-20 12298

ADVERTISING

Paper–BC-406

Time Allowed : 3 Hours] [Maximum Marks : 80

Note : Attempt five questions in all. Question No. 1 is

compulsory carrying 4 marks each. Attempt 4

questions from the remaining 8 questions carrying

15 marks each.

dqy ik¡p iz'uksa ds mÙkj nhft,A iz'u la[;k 1

vfuok;Z gSA ftlesa izR;sd iz'u 4 vad dk gSA 'ks"k
8 iz'uksa esa ls 4 iz'u dhft,A izR;sd iz'u 15 vad
dk gSA

Compulsory Question (vfuok;Z iz'u)

1. Answer all the questions : 4×5=20

lHkh iz'uksa ds mÙkj nhft, %

(i) Explain the elements of Promotion mix.

lao/Zu feJ.k ds rÙoksa dh O;k[;k dhft,A

(ii) Explain the term Fusion Advertising.

^la;ksx foKkiu* dk vFkZ Li"V dhft,A

(iii) Explain the main Social objections against

Advertising.
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foKkiu ds fo#¼ eq[; lkekftd vkykspukvksa dk o.kZu
dhft,A

(iv) Explain Rational appeal in Advertising.

foKkiu esa foosdiw.kZ vihy dk o.kZu dhft,A

(v) Explain various stages of Buying process.

Ø; izfØ;k dh fofHkUu voLFkkvksa dk o.kZu dhft,A

2. “Money spent on advertising is an investment and

not waste”. Do you agree ? How ? 15

^^foKkiu ij [kpZ fd;k x;k /u fofu;ksx gksrk gS] viO;;
ughaA** D;k vki bl dFku ls lger gSa\ dSls\

3. What do you mean by Communication process in

Marketing ? Explain the role of source in marketing

communication. 10,5

foi.ku lapkj izfØ;k ls vki D;k le>rs gSa\ foi.ku lapkj
esa Ïksr dh Hkwfedk dk o.kZu dhft,A

4. What do you mean by Media Planning ? Explain

factors affecting Media Planning. 5,10

ehfM;k fu;kstu ls vki D;k le>rs gSa\ ehfM;k fu;kstu dks
izHkkfor djus okys rÙoksa dh O;k[;k dhft,A

5. Why do clients leave ad-agency ? Suggest some ways

to improve Client Agency relationship. 10,5

xzkgd foKkiu ,tsalh D;ksa NksM+rs gSa\ xzkgd&,tsalh lacaèkksa
dks lq/kjus ds dqN lq>ko nhft,A
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6. Describe various methods of Evaluation of Advertising

effectiveness. 15

foKkiu dh izHkkoksRikndrk ds ewY;kadu dh fofHkUu fofèk;ksa
dk o.kZu dhft,A

7. Explain various approaches/methods to determine

the size of Advertising budget. 15

foKkiu ctV dks fu/kZfjr djus dh fofHkUu vo/kj.kkvksa@fofèk;ksa
dh O;k[;k dhft,A

8. What do you mean by Advertising Copy ? Explain

the elements of a Print advertising copy in

detail. 5,10

foKkiu izfr ls vkidk D;k vfHkizk; gS\ ,d fizaV foKkiu
izfr ds rRoksa@?kVdksa dk foLrkjiwoZd o.kZu dhft,A

9. Explain the importance of studying Consumer

behaviour in Advertising. Discuss various difficulties

in the study of Consumer behaviour. 10,5

foKkiu esa miHkksDrk O;ogkj ds vè;;u ds egÙo dh
O;k[;k dhft,A miHkksDrk O;ogkj ds vè;;u esa vkus okyh
fofHkUu dfBukb;ksa dh Hkh ppkZ dhft,A


