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Note : Q. No. 1 is compulsory, answer each of its subparts in

about 150 words and each subpart carries 4 marks.

Attempt any Four questions out of Q. Nos. 2 to 8.

These carry 14 marks each.

iz'u la[;k 1 vfuok;Z gS A blds izR;sd Hkkx dk mÙkj

150 'kCnksa esa nhft, rFkk izR;sd Hkkx 4 vad dk gS A

iz'u la[;k 2 ls 8 esa ls pkj iz'u dhft, A izR;sd iz'u

14 vad dk gS A

1. (a) Write the process of consumer decision making

process.

miHkksDrk fu.kZ;u izfØ;k dk o.kZu dhft, A

(b) What do you mean by Internal Search ?

vkUrfjd vuqla/ku ([kkst) ls vki D;k le>rs gSa \

(c) In which conditions do the consumers are likely to

experience cognitive dissonance ?

fdu ifjfLFkfr;ksa esa miHkksDrkvksa dks laKkukRed vlaxfr

dk vuqHko gksus dh laHkkouk gS \



(d) What do you mean by ‘high involvement’ in

purchase decision making ?

[kjhn fu.kZ;u esa mPp Hkkxhnkjh ls vkidk D;k rkRi;Z gS \

(e) What is ‘empty nest stage’ in family life-cycle ?

ikfjokfjd thou&pØ esa [kkyh ?kksalyk eap D;k gS \

(f) Define culture and subculture.

laLÑfr rFkk milaLÑfr dks ifjHkkf"kr dhft, A

2. How does culture influence consumer buying process ?

Explain with the help of examples.

miHkksDrk [kjhn izfØ;k ij laLÑfr dSls izHkko Mkyrh gS \

mnkgj.kksa lfgr o.kZu dhft, A

3. Differentiate between extensive and routine problem

solving behaviours in context of consumer behaviour. Do

the consumer decision making processes differ in these

cases ? Explain with the help of suitable examples.

miHkksDrk [kjhn izfØ;k ds laca/ esa O;kid vkSj #fVu leL;k

lek/ku O;ogkjksa esa vUrj Li"V dhft, A D;k bu ekeyksa esa

fu.kZ;u izfØ;k;sa fHkUu gksrh gSa \ mfpr mnkgj.kksa }kjk Li"V

dhft, A

4. Define Motivation. How can the consumers be motivated

for purchase ? Explain with the help of application of

two theories of motivation used for motivating the

consumers to buy the products or service.
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vfHkizsj.kk dks ifjHkkf"kr dhft, A [kjhn ds fy, miHkksDrkvksa dks

dSls vfHkizsfjr fd;k tk ldrk gS \ mRikn ;k lsok,¡ [kjhnus ds

fy, miHkksDrkvksa dks vfHkizsfjr djus ds fy, iz;qDr vfHkizsj.kk ds

nks fl¼karksa dk vuqiz;ksxksa lfgr o.kZu dhft, A

5. (a) Explain the concept of attitude. What are various

components of attitudes ? How are attitudes formed ?

vfHko`fÙk dh vo/kj.kk dh O;k[;k dhft, A vfHko`fÙk;ksasa

ds fofHkUu ?kVd D;k gSa \ vfHko`fÙk;ksa dks dSls fufeZr

fd;k tkrk gS \

(b) Can attitudes be measured ? How do attitudes

influence the consumer decision making process

D;k vfHko`fÙk;k¡ ekih tk ldrh gSa \ ;s miHkksDrk fu.kZ;u

izfØ;k dks dSls izHkkfor djrh gSa \

6. How do the following influence consumer behaviour :

(a) Social Class

(b) Sub-culture ?

miHkksDrk O;ogkj dks fuEufyf[kr dSls izHkkfor djrs gSa %

(v) lkekftd oxZ

(c) mi&laLÑfr \

7. What is the influence of family and reference group in

consumer buying behaviour ? Explain with the help of

suitable examples.

miHkksDrk [kjhn O;ogkj esa ifjokj rFkk lanHkZ lewg dk D;k izHkko

iM+rk gS \ mfpr mnkgj.kksa lfgr O;k[;k dhft, A
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8. Write short notes on the following :

(a) Nicosia model of consumer behaviour

(b) Howard and Sheth model of consumer behaviour.

fuEufyf[kr ij laf{kIr fVIif.k;k¡ fyf[k, %

(v) miHkksDrk O;ogkj dk uhdksfl;k ekWMy

(c) gkWoMZ vkSj 'ksB dk miHkksDrk O;ogkj ekWMy A
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