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GSQ/M-20 1709
MARKETING

Retail Management

Time : Three Hours] [Maximum Marks : 80

Note : Attempt any Five questions. All questions carry equal

marks.

fdUgha ik¡p iz'uksa ds mÙkj nhft, A lHkh iz'uksa ds vad

leku gaS A

1. Write detailed notes on the following : 8+8

(i) Material Handling

(ii) Energy Management.

fuEufyf[kr ij foLr`r fVIif.k;k¡ fyf[k, %

(i) eky dk j[kj[kko

(ii) mQtkZ izcU/u A

2. What is Information Technology ? What are the factors

that influence the level of technology to be adopted in a

retail organisation ? 6+10

lwpuk rduhdh D;k gS \ os D;k dkjd gSa tks ,d [kqnjk O;kikj

esa bLrseky lwpuk rduhdh ds Lrj dks izHkkfor djrs gSa \



3. Describe in detail the organisational structure of a

departmental store. 16

foHkkxh; LVksj dh laxBukRed lajpuk dks foLrkj ls crkb, A

4. “A retailer needs to be very careful about the security of

his business. He should be aware of all the security

issues and should take measures to avoid them.” Throw

light on this statement and explain. 16

¶,d [kqnjk O;kikjh dks vius O;kikj dh lqj{kk gsrq cgqr gh
lrdZ jguk iM+rk gS A mls lkjs lqj{kk eqíksa dh tkudkjh gksuh
pkfg, rFkk muls cpus ds mik; mls djus pkfg, A¸ bl dFku
ij izdk'k Mkfy, rFkk o.kZu dhft, A

5. What is Store Location ? How will you select a site for

your store ? Also explain the different types of store

location. 2+7+7

LVksj LFkku D;k gS \ vki vius LVksj ds fy, LFkku dk p;u
dSls djasxs \ LVksj LFkku ds fofHkUu izdkjksa dk Hkh o.kZu dhft, A

6. What is Store Operations Management ? How do you

manage operations in retail. 4+12

LVksj lapkyu izcU/ D;k gS \ [kqnjk O;kikj esa lapkyu izcU/
fdl izdkj ls fd;k tkrk gS \

7. What is organised and unorganised retailing ? What is

the current scenario of retailing in India in the context of

organised and unorganised retailing. 12+4

laxfBr vkSj vlaxfBr fjVsfyax D;k gS \ laxfBr vkSj vlaxfBr
fjVsy ds lanHkZ esa Hkkjr esa fjVsy ds ekStwnk gkykr D;k gaS \
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8. Explain in detail non-store based retailing. 16

foLr`r :i esa xSj&LVksj fjVsfyax dh O;k[;k dhft, A

9. What is Retailing ? Give its scope in detail from the

point of view of Retailer as well as employee. 4+12

[kqnjk O;kikj D;k gS \ fjVsy O;kikjh ,oa deZpkfj;ksa ds n`f"Vdks.k

ls blds {ks=k dk foLrkjiwoZd o.kZu dhft, A

10. “First impression is the last impression.” Explain, how

store design create impression in the minds of customers ?

Also highlight the features and the components of store

design. 4+6+6

¶igyk izHkko gh vkf[kjh izHkko gS A¸ ,d LVksj fMtkbu xzkgd

dks fdl izdkj izHkkfor djrh gS \ foLrkj ls crkb, A LVksj

fMtkbu dh fo'ks"krkvksa rFkk ?kVdksa ij Hkh izdk'k Mkfy, A
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