Roll No. coeveieene. Total Pages : 3

GSE/M-20 1436

MARKETING
Paper—Theory

Time : Three Hours] [Maximum Marks : 80

Note : Attempt any five questions. All questions carry equal marks.
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1. Explain the factors which affect the pricing decision. (16)
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2. Explain the pricing policies to be used in different stages of the

life cycle of a product. (16)
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3. Explain different types of channels of distribution. Discuss the

various factors that influence channel choice. (8+8)
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Define physical distribution. Discuss its scope and objectives.

(4+6+6)
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Who are middlemen? Explain different types of middlemen.
(4+12)
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Define promotion. Give the importance of promotion mix in

marketing and factors influencing promotion mix. (4+616)
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“Advertising is a social waste.” Do you agree? Comment.
(12+4)
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What do you understand by personal selling? Explain the

importance, merits and demerits of personal selling. (3+5+4+4)
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9. What is sales promotion? Explain the different methods of sales

promotion. (4+12)
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10. What do you mean by services marketing? Explain the

characteristics of services with suitable examples. (4+12)
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