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INTERNATIONAL MARKETING
BC-605

Time : Three Hours] [Maximum Marks : 80

Note : Attempt Five questions in all. Q. No. 1 is compulsory.
Attempt four questions out of remaining eight questions.
dy ikp i'ut d mlkj nift, A i'u B[k 1 viuok;
g AN viB 1'uk e 1 dib pkj 1'u dift, A

1. Write short notes on the following :
fukufyflkr 1j Bf{kir fVIRf.k;k fyf[k,
(a) Expert Marketing
fuskr foi.u

(b) Product Development
mRikn  fodkl

(¢) Product Branding
mRikn  ck .Mx

(d) International Payment
WVUrjk'Vh; - Hixriu

() International Advertising 5x4=20
WUrjk'Vh;  foKkiu A
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2. Define International Marketing Environment. Explain
the various elements of International Marketing

Environment. 7+8=15
wUrjk'Vh; foi.fu okrioj.k dk ifjHifkr dhft, A wirji'vh;
fol.lu ofrioj.k d foftiu Avdk dk o.lu dift, A

3. What is the meaning of product planning in International
Marketing ? Explain its significance. 8+7=15
wUrjk'vh; foi.lu e mRin fuskeu dk D;k vF g \ bldk
D;k eglo g \

4. What is Product Innovation ? Explain the various steps in
product development process in relevance to global market
conditions. 6+9=15
mRakn uokpkj D;k g \ of'od ifjfLFfr;k d InHc e mRikn
fodkl ifd;k d Ofed pj.k dk o.lu dift, A

5. Write notes on the following : 5x3=15
fUEGyf[r i MIEkK fyfTK,
(a) Packaging in Indian Industry
Hkjrh; mlkx e 1dftx
(b) Competition based pricing method
ifr;kixrk viZkfjr eY; fu/ij.k
(c) Transfer Pricing.

gLridry.k dher fuZkj.k A

(3)L-12375 2



6. What do you mean by Bills of Exchange ? Explain the
advantages of Bills of Exchange as a mode of payment in
international market. 5+10=15
fofue; fcy 1 wki D;k le>r g \ virji'vh; citj e
fofue; fcy d Hxriu fof/ d :-i e yiHk dk o.k
dift, A

7. What is the meaning of Advertising Agency ? Which
factors will you consider while selecting international
advertising agency ? 5+10=15
fokkiu ,€/Ih dk D;k wvF g \ wirjl'Vh; foKkiu ,€Ulh dk
puio djr le; wviki fduéfdu ckrk dk é;ku jIkx \

8. Which factors should be taken into consideration while
selecting channel of distribution in Foreign markets ? 15
fon'ih cktkjk e forj.k d ele;e dk puio djr le;
fduafdu vdk dk é;ku e j[i tirk g \

9. Write short notes on any three of the following : 5x3=15
fukufyf[ir e 1 fdigh riu ij DE{r fVIifkck fyfLL, &
(a) Role of International Trade Fairs in Export
Promotion
fu;ir loYau e wirji'Vh; eyt dn Hfedk
(b) Personal Selling
0;f0rd fc@h
(c) Challenges before International Advertising
wUrjk'vh; fokkiu d lefk pukfr;k
(d) Letter of Credit.
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