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Note : Attempt Five questions in all. Q. No. 1 is compulsory.

Attempt four questions out of remaining eight questions.

dqy ik¡p iz'uksa ds mÙkj nhft, A iz'u  la[;k 1 vfuok;Z

gS A 'ks"k vkB iz'uksa esa ls dksbZ pkj iz'u dhft, A

1. Write short notes on the following :

fuEufyf[kr ij laf{kIr fVIif.k;k¡ fyf[k, %

(a) Expert Marketing

fu;kZr foi.ku

(b) Product Development

mRikn fodkl

(c) Product Branding

mRikn czk¯.Mx

(d) International Payment

vUrjkZ"Vªh; Hkqxrku

(e) International Advertising 5×4=20

vUrjkZ"Vªh; foKkiu A
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2. Define International Marketing Environment. Explain

the various elements of International Marketing

Environment. 7+8=15

vUrjkZ"Vªh; foi.ku okrkoj.k dks ifjHkkf"kr dhft, A vUrjkZ"Vªh;

foi.ku okrkoj.k ds fofHkUu ?kVdksa dk o.kZu dhft, A

3. What is the meaning of product planning in International

Marketing ? Explain its significance. 8+7=15

vUrjkZ"Vªh; foi.ku esa mRikn fu;kstu dk D;k vFkZ gS \ bldk

D;k egÙo gS \

4. What is Product Innovation ? Explain the various steps in

product development process in relevance to global market

conditions. 6+9=15

mRikn uokpkj D;k gS \ oSf'od ifjfLFkfr;ksa ds lanHkZ esa mRikn

fodkl izfØ;k ds Øfed pj.kksa dk o.kZu dhft, A

5. Write notes on the following : 5×3=15

fuEufyf[kr ij fVIif.k;k¡ fyf[k, %

(a) Packaging in Indian Industry

Hkkjrh; m|ksx esa iSdsftax

(b) Competition based pricing method

izfr;ksfxrk vk/kfjr ewY; fu/kZj.k

(c) Transfer Pricing.

gLrkUrj.k dher fu/kZj.k A
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6. What do you mean by Bills of Exchange ? Explain the

advantages of Bills of Exchange as a mode of payment in

international market. 5+10=15

fofue; fcy ls vki D;k le>rs gSa \ vUrjkZ"Vªh; cktkj esa

fofue; fcy ds Hkqxrku fof/ ds :i esa ykHkksa dk o.kZu

dhft, A

7. What is the meaning of Advertising Agency ? Which

factors will you consider while selecting international

advertising agency ? 5+10=15

foKkiu ,tsUlh dk D;k vFkZ gS \ vUrjkZ"Vªh; foKkiu ,tsUlh dk

pquko djrs le; vki fdu&fdu ckrksa dk è;ku j[ksaxs \

8. Which factors should be taken into consideration while

selecting channel of distribution in Foreign markets ? 15

fons'kh cktkjksa esa forj.kksa ds ekè;e dk pquko djrs le;

fdu&fdu ?kVdksa dks è;ku esa j[kk tkrk gS \

9. Write short notes on any three of the following : 5×3=15

fuEufyf[kr esa ls fdUgha rhu ij laf{kIr fVIif.k;k¡ fyf[k, %

(a) Role of International Trade Fairs in Export

Promotion

fu;kZr lao¼Zu esa vUrjkZ"Vªh; esyksa dh Hkwfedk

(b) Personal Selling

oS;fDrd fcØh

(c) Challenges before International Advertising

vUrjkZ"Vªh; foKkiu ds le{k pqukSfr;k¡

(d) Letter of Credit.

lk[k&i=k A
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