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MARKETING MANAGEMENT

Paper–BBA-211
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Note : Attempt five questions in all, Question No. 1 is

compulsory. All questions carry equal marks.

dqy ik¡p iz'uksa ds mÙkj nhft,A iz'u la[;k 1

vfuok;Z gSA lHkh iz'uksa ds vad leku gSaA

(Compulsory Question)

1. Explain the following :

fuEufyf[kr dk o.kZu dhft, %

(a) Meaning of Marketing research.

foi.ku vuqla/ku dk vfHkizk;A

(b) Product Mix.

oLrq feJ.kA

(c) Functions of Packaging.

iSdsftax ds dk;ZA

(d) Marketing information system.

foi.ku lwpuk iz.kkyhA
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(e) Components of Promotion Mix.

laoZ/u feJ.k ds ?kVdA

(f) Marketing organisation.

foi.ku laxBuA

2. What is modern marketing concept? Explain the

various functions of marketing.

vk/qfud foi.ku dh vo/kj.kk D;k gS\ foi.ku ds fofHkUu
dk;ks± dh O;k[;k dhft,A

3. What do you understand by Marketing mix? Discuss

the factors affecting the Marketing mix.

foi.ku feJ.k ls vki D;k le>rs gSa\ foi.ku feJ.k dks
izHkkfor djus okys rÙoksa dh O;k[;k dhft,A

4. What do you understand by term ‘Buyer Behaviour’.?

What is its importance?

Øsrk O;ogkj ls D;k vfHkizk; gS\ bldk D;k egÙo gS\

5. Discuss the concept of new product development.

Discuss various stages of new product development

process.

u, mRikn ds fodkl dh vo/kj.kk dh ppkZ dhft,A u,
mRikn ds fodkl ds fofHkUu pj.kksa dh O;k[;k dhft,A
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UNIT–III  (bdkbZ–III)

6. What is Brand? What are its advantages? Is branding

socially desirable?

czkaM D;k gS\ blds D;k ykHk gSa\ D;k czkafMax lkekftd n`f"V
ls mfpr gS\

7. Define physical distribution management. Discuss

the decision areas in the management of physical

distribution.

HkkSfrd forj.k izcU/ dh ifjHkk"kk nhft,A HkkSfrd forj.k ds
izcU/ ds vUrxZr fy, tkus okys fu.kZ;ksa ds {ks=k dh foospuk
dhft,A

8. Define Advertising media. What are the factors

influencing the selection of Media?

foKkiu ekè;e dks ifjHkkf"kr dhft,A foKkiu ekè;e ds
pquko dks dkSu&dkSu ls rÙo izHkkfor djrs gSa\


