
B.com.(2ndsemester).

FundamentalsofMarketing

(Shortanswertypequestions.)

Q1.Definemarket,marketerandmarketing?

Q2.Explainthecoreconceptofmarketing.

Q3.Whataretheobjectivesofmarketing?

Q4.Differentiatesellingwithmarketing.

q5.writefourpillarsofthemodernmarketingconcept.

Q6.Differentiatebetweentraditionalandmodernconceptofmarketing.

Q7.whatissocietalmarketingconcept?

Q8.ExplainfourproblemsofmarketingmanagementinIndia.

Q9.whatarethefunctionsofthemarketingmanagement?

Q10.Whatismarketingmix?

Q11.WhataretheelementsofMarketingmix?

Q12.Giveimportanceofmarketingmix.

Q13.Whataretheimpactsofglobalmarketing?

Q14.whatismarketsegmentation?

Q15.Differentiatebetweenmarketsegmentationandmarketsegment.

Q16.Whatdoyoumeanbyproductpositioning?

Q17.Whatistargetmarket?

Q18.Explainwithexamplesnichemarketingstrategy.



Q19.Whatisconsumerbehaviour?

Q20.Differentiatebetweenconvenienceproductsandshoppingproducts.

Q21.DifferentiatebetweenShoppingproductsandSpecialityproducts.

Q22Differentiatebetweentradingdownandtradingupstrategy.

Q23.WhatdoyoumeanbyOptimum productmix?

Q24.DifferentiatebetweenBrandandTrademark.

Q25Whatdoyoumeanbyproductlifecycle?

Q26.Givefourutilityofproductlifecycle.

Q27.WhatisTestMarketing?

Q28.Whatisscreeningofideas?

Q29.DifferentiatebetweenTestMarketingandproducttesting.

Q30.Whatisnone-pricecompetition?

Q31.Explainpenetrationpricingstrategy.

Q32.Whatisresalepricemaintenance?

Q33.whatdoyoumeanbyrebate?

Q34.WhatisOptimum promotionmix?

Q35.Defineselling,promotionandsalespromotion.?

Q36.Differentiatebetweenconventionalandnon-conventionaldistribution

channels


