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1.WhatdoyoumeanbyMarketing?DiscussthenatureandscopeofMarketing.

2.DefineMarketing?Whatareit'sobjectives?BringouttheimportanceofMarketing.

3.WhatdoyouunderstandbyMarketing?ExplainevariousconceptsofMarketing.

4.WhatdoyouMarketingconcept.Distinguishbetweentraditionalandmodern

conceptofMarketing.

5.WhatisMarketingManagement?Explaineobjectivesandvariousfunctionsofthe

MarketingManagement.

6.WhatdoyoumeanMarketingManagement?Explaineimportanceandlimitationsof

MarketingManagementinIndia.

7.WhatdoyoumeanbyMarketingMix?Discusselementsandfactorsaffectingof

MarketingMix.

8.WhatisaMarketingenvironment?Whatareit'scomponents?

9.WhatisglobalMarketing?DescribetheimpactsofglobalMarketingonIndia.

10.WhatisMarketSegmentation?Whatcriteria/basisareusedforSegmentationof

Market?

11.DefineMarketSegmentation?ExplainevariousstrategiesofMarketSegmentation.

12.Whatisconsumerbehaviour?Whatarethedifferentdeterminants/theoriesor

modelsofConsumerbehaviour?

13.WhatdoyoumeanbyConsumerbehaviour?Discussthenatureanddifficultiesof

BehaviourofindianConsumers.

14.Defineproduct.Explainindetailsthetypesorclassificationofproduct.

15..Brandingandpackagingfullchapter.(Mostimportant)

16.Whatdoyoumeanbyproductlifecycle?DiscussstagesofPLCandalsoExplaine



importanceofproductlifecycle.

17.Whatdoyoumeanbyanewproduct?Discussvariousstagesofnewproduct

developmentprocess.

18.Whatispricing?Explainepricingpolicies,Factorsaffectingpricingdecisions,pricing

methods,andPricingstrategiesovertheproductlifecycle.

19..Whatdoyoumeanbypromotionmix?Explainemaincomponentsofpromotionmix,

andfactorswhichaffectthepromotionmix.

20.Explainedifferenttypesofchannelsofdistribution.Discussthevariousfactorsthat

influenceChannelchoice.


